Plan, Promote, Succeed:

A School Marketing Campaign Guide

SET CLEAR
OBIJECTIVES

DEFINE YOUR TARGET
AUDIENCE

Decide the main points
you want people to
remember about this
campaign. Keep the

focus on the specific goal
and make sure your
message 5 clear and
consistent.

Back it up with strong
examples. Use a success
story, key data point, or a

student or parent
testimonial that connects
directly to the
campaign’s purpose.

Roll out your campaign
with a clear timeline —
announce early, send
reminders, and share
highlights after it’s done.
Make sure roles are
assigned so tasks are
shared.

Track results like
attendance, inquiries, or
engagement. Afterward,

note what worked and
what to adjust so each
campaign gets stronger.




Marketing Materials Checklist

DIGITAL

PRINT

COMMUNITY
ENGAGEMENT
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